Kansas City

Media Relations 2.0

As the media landscape changes, PR pros must adapt.
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Introduction

* Dalily newspaper reporter
* PR pro at Payless ShoeSource

PR director at Scottsdale ad agency

* PR firm owner

Mom, wife, pet lover, college student




Goals

e Learn the differences between earned,
owned, shared and paid media.
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* Get specific tips for how to pitch the

media.
Well it’s Groundhog day

* Discover best practices for working
with influencers.




Industries affected by Technological Revolution

1 Mobile phones

2 Music/Video

3 Retalil

4 Financial Services

5 Marketing Communications — includes newspapers and radio




Adaptability

“Intelligence is the ability to adapt to change.”
-Steven Hawking




Then and Now

My profession WAS media relations | spend 25% of my time on media outreach

Focused on newspaper, TV and radio Diversified my outreach

Occasionally wrote advertorials Owned media and social media occupies 75% of
my time

Learning how to add an attachment to my email I’'m forced to scramble to stay ahead of the digital

was the biggest learning curve of the decade marketing curve constantly
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Media outreach circa 2013

* Pitch something
newsworthy/develop creative story
angles

e Target the right journalists
* Follow up
* Be a consumer of media




Media outreach

1 - Pitch something
newsworthy.

And/or develop a
creative story angle and
tell your story
succinctly.



Media outreach

2 - Target the right
journalists
(or producers/editors)

tries to stick to the flavors  li

and products that have

{75 worked for Guy’s over the
A yem"Thhuwhalwedo panie

am:lwedonwell she

Snll Joslin said her
company and other snack
food maken always have

changing



Media outreach

3 — Call to follow up




Media outreach

4 - Be a consumer
of media




Media outreach

What does it look like exactly?
* News release distribution
 Timing of your event
 Timing of your phone calls

« Relationships




Shared Media

Content that is created by the community

and based on social interactions often
initiating two-way communication.

All of your social media platforms:
v Facebook
v Twitter
v’ Instagram
v’ LinkedIn
v"YouTube



Shared Media

Influencer relations

* Online influencers

« Customer advocates
* Donors

« Community leaders
* Business partners



Shared Media

What does it look like exactly?
* The lists

* Events

« Social engagement

e Challenges: measurement




Shared Media

1 - Build a customized list
for each influencer
outreach program



Shared Media

2 - Influencer events

* Event planning — details,
expenses

« Captured audience
« Hashtags/mentions
« Swag bags
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3 — Social engagement

¥ Kansas City Moms Blog with Tri-County Mental Health
Siaper Services.
September 29 at 7:00 AM - Paid - @&
Teen suicide rates have increased 70 percent in the last 12 years.
In honor of Suicide Prevention Month, Tn-County Mental Health Services is
on the blog with information on the dramatic increase in teen suicide rates,
and the many influences on teenagers’ mental health.

And most importantly, what parents can do. #sponsored #suicideprevention
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— 4
* Posts
* Blogs
* Glveaways

pram KANSASCITY.CITYMOMSBLOG.COM
st What Parents Can Do About Suicide @

This post is written and sponsored by Tri County Mental Health Services, ...

this Page as a branded content partner.
ange this in your branded content Go To Settings

settings
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https://www.instagram.com/p/BbvaQkgHdef/?taken-by=kclocaleats

4 — Challenges of influencer - e

Kebab Nights

] ) G A 4 A8 ]
re a I O n S [ ] f 3 b x ¢ < 7 J X o kclocaleats I'm thinking we need to

officially make Monday night Kebab Night.
#kclocaleats

kclocaleats #igkansascity #instakc
#kansascity #kcfoodie #exploreKC
#eatlocal #instafood #kcigers #foodlover
#eatingfortheinsta #buzzfeast #lovefood
#forkyeah #instagood #foodstagram
#feastgram #howeedoKC #eatupKC #eater
#mykansascity

kclocaleats @kcplates See you next
Monday!

- Measuring the results F A QNP

ssk527 @ghostinthemir

 Constantly listening 20 \ P

cherylann2015 @simplykatiejay we must
try this place

kcfoodsnobs That's been on our list! Looks

* Meaningful engagement va :

131 likes




Blurred lines

What's a PR pro these days?

« Understand the media landscape beyond
earned.

« Know a little graphic design, website
design, video editing, content creation, etc.

 Value data analytics and be fluent in
measurement.




You’'re ready for
media & influencer relations in 2019

Contact: Megan Neher
Megan@mnpr.biz
www.mnpr.biz

913-636-4945
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